NPA has partnered with the Washington DC based Government Relations firm, mCapitol Management to drive the NPA Public Relations agenda for 2009-2010. Senior Vice President Patrick Murphy heads up the effort with a top-end political agenda and an aggressive grass roots publicity effort communicating the positive story of the Pawn industry as well as directly addressing potential Pawn oriented legislation.
 
In line with the 2009 NPA Convention & Expo's motto "The Future is Now..." consulting firm 3 Click Media has crafted a New Media campaign including a Pawn Industry advocacy website, Social Media outreach including: Twitter, Blogging, SMS Text and other forms of digital connectivity. Tapping into to Internet Social Media is a portal to 20 million+ unique and engaged people, on their turf and in their comfort zones.  All of these new technologies will feed into the larger public relations campaign of business journals and other traditional media, to deliver the unique importance and history of the neighborhood pawn industry.

 
The combined energies of NPA, mCapitol Management and 3 Click Media will successfully broadcast the Pawn industry's message and represent the interests that matter most to the NPA members. 
